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BUSINESS USE FOR THE INTERNET

SUMMARY

The Internet is rapidly transforming the way we communicate, educate, and buy and sell goods and services.  The Internet provides mankind with supreme benefits of information that will grow and expand businesses.   The disadvantage of the Internet has served as a powerful new medium for those who wish to commit trespasses and unlawful acts such as pornography and fraud.

I.  INTRODUCTION

A. Primary Focus Area


The primary focus area I chose through the School for New Learning is 
Business Management.  The reason I chose Business Management was to change 
my career path from an executive secretary, administrative assistant and computer 
operator, to Business Management, which would allow me to run my own 
business, or manage a business by using technology resources.

B.
Overview of Focus Area
As an overview of my focus area, I chose to obtain a Bachelor of Science degree in Business Management that would allow me to own and operate my own computer training business.  I have grown to love computers over the past twenty years, and I am committed to staying abreast of technology as we move further into the 20th Century.  As I continue to enhance my technology skills, I will become financially stable and marketable in an attempt to assist those who are less fortunate, or who just need to enhance or develop computer skills through various training methods.  

II.  WEBSITES

A. My choice of websites are:
1.
Ask Jeeves – for simplicity of English without having to use keywords or 
other search strings
2.
Dog Pile – a search for various websites to include archives, weather, 
stock quotes, and business news, etc.
3.
Google – a search engine that can connect actual number of visits to a 
particular reference site
4.
GovBot – a series of index pages from the U.S. Government around the 
world.  Like to stay abreast on what happening in government.
5.
Hotbot – provide a quick search by all words entered by phrase, person or 
URL.
6.
LawCrawler – a search engine that provides government and legal Internet 
sites.  

7.
MetaCrawler – a search engine that performs simultaneous searches 
and combines the results into one list.
8.
Switchboard – searches individual and business phone numbers and 
addresses within the U.S.
9.
Members.home.net – provide searches on school lessons that are helpful to 
my eight year old son.

B. Search engines I used to find Websites
To begin my search, I typed the Website address of my choice, or selected “search” and typed in the website name or my subject matter.  Other search engines I used were DePaul’s Library (http://www.lib.depaul.edu) or InfoTrac (Midlothian Library).  DePaul’s Library allows you to search through Illnet, by periodical, databases, electronic journals, electronic reserves, search Internet, site map, etc.  The two search engines allows you to search by your subject or author.  InfoTrac is commonly used by most suburban libraries, and is quick and simple to use, allowing you to search quickly by authors, title, periodical, databases, etc.   The downside to searching for information using the library’s sources are if you can’t get see or print full text, or the information you need is not in stock, the Librarian  has to place an order from a local library, which can cause a big inconvenience if you are in a hurry. 

III.  AVAILABILITY
A. What is available on my focus area

My focus area involves Business use for the Internet, and has led me to lots of information that supports why businesses use the Internet.   The reason why businesses use the interest is to acquire new customers or convert existing customers to web-based ordering.  The availability’s that I found to support my focus area are: MLMLAW (Legal Resources for Direct Selling and Network Marketing Companies – http://www. mlmlaw.com); Business Marketing (provide various market resources through the internet for business startup and enhancements on how to market your business – wysiwyg://36/http://search. netscape.com/B…ess/Small _Business/Marketing?cp=srpmatcat); You’ve Got Sales (how business-to-business companies use the Internet -- Info-Trac);  and “Surf’s Up: (how millions of Americans are hooked on the Internet and are addicted – Info-Trac). 

B. How does my focus area apply to the availability

The way in which my focus area applies to the availability is through a global electronic computer system (including the World Wide Web) that connects people to businesses.  Internet service is the best way to attract users/customers, and advertise businesses.  Networking will continue to revolutionize how we communicate, educate ourselves, and buy/sell goods and services.  Business-to-Business electronic commerce totaled over $100 billion in 1999, and is expected to total $3.95 trillion in 2003, and $7.3 trillion in 2004 (http://www. mercurycenter.com/svtech/news/indepth/does/b2b022800.htm).  


An example of how communication dictates money, is a story about Mike Budowski (an entrepreneur) and his wife Susan, who runs a Web-based company that dreams are made of, called “Our Beginning.com”. This Orlando, Florida firms sell wedding stationery, and in only seven weeks, the business grossed sales in access of $7 million in the first year (The Small Business Authority, Entreprenenur.com, November 1999).  Another example is Sandra Kurtzig (an entrepreneur) who quit her job selling computer timeshare for General Electric to devote time to starting a family.  Sandra launched what she called “a small contract software programming business” in her second bedroom, which grossed $79 million in five years (The Small Business Authority, Entreprenenur.com, March 2000).

IV.  FUTURE USE FOR INTERNET
A. How did the Internet Technology class prepare me for using the Internet
The Internet Technology class expanded my knowledge of the Internet, and increased my level of experience through the creation of Webpages.  I am now able to create a webpages, link it to particular components and utilize more search engines for my research papers.  I also learned about other Internet services that provide free email.

B. What did I learn from using the Internet

The biggest part of what I learned was creating a webpage which I thought was hard and tedious, but simple using focused concentration.  I’ve always wanted my own website, and am elated that I have created one.  Also, I was delighted to receive additional information on free services that are provided on the Internet.

C. How can I apply what I learned for future use

The way in which I will apply what I learned for future use is always remembering the language that applies to the Internet for communication purposes and programming needs (i.e., various component that are related to creating a webpage, etc). I will also utilize my class booklet and materials for future support.

D. What will I do with what I learned

What I will do with what I learned is to apply it frequently so that it remains fresh in my mind, and take other training that will broaden my knowledge of what I learned.

V.  CONCLUSION AND REVIEW
There can be little doubt that the Internet provides immeasurable opportunities for far-reaching social benefits.  Communications over the Internet, for example, permits unparalleled opportunities for education, research, commerce, entertainment, and discourse on public affairs.  Electronic mail (e-mail) has become an entirely new medium for business and personal communications, allowing users a fast and inexpensive way to keep in touch, send text, pictures, or sound files to individuals or to groups, and to buy and sell goods and services.  Information is made available to anyone with a computer and a modem virtually instantaneously, and more information (on an absolute scale) can be made available to more people, due to the open and decentralized nature of the Internet.  Access to research databases, directories, encyclopedias, and other sources are available to those with the time, money, and energy to obtain physical access and print material that has opened up a world of information to the average citizen and businesses.  By making transactions of all kinds cheaper, faster, interactive, and more efficient, electronic commerce (e-commerce) is transforming the way business operate and the way consumers work, shop, and play.

The Internet, like more new technologies, is an inherently value-neutral tool.  It can dictate ways that are socially beneficial or socially harmful.  New technologies can, of course, create new forms of socially undesirable behavior. 

In the physical world, one cannot visit a place without some sense of its geographic location or origin.  Whether a particular street address or an area of the world, where human travel is spatially based.  By contrast, because one can access a computer remotely (from anywhere) without knowing where in physical space the computer is located, many people have come to think of the collection of worldwide computer linkages such as “cyberspace”.  In short, cyberspace are no longer hampered by the existence of national or international boundaries, because foreseeing the tools, capabilities, and legal authorities needed by law enforcement to address unlawful conduct on the Internet, we must consider the larger context of how to protect the systems and networks of this Nation that make our businesses run and operate.  As we have become more dependent on technology, our energy, production and distribution channels, our transportation networks, and our telecommunication systems have become increasingly reliant and dependent on a computer-based infrastructure.
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